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HOW IT STARTED

Strategize Key Promotions
We work closely with clients to define what to promote and why, ensuring alignment with business
objectives.

Audience Targeting
Detailed analysis to identify and understand the target audience for maximum impact.

Content Planning
Development of a comprehensive content plan tailored to the brand's voice and goals.

Professional Content Creation
Coordination with skilled photographers to produce high-quality visuals that resonate with the
audience.

Influencer Partnerships
Identifying and collaborating with influencers who align with the brand to amplify reach and
engagement.



WHAT WE DID

S O C I A L  M E D I A

M A N A G E M E N T

3 - 4  P O S T S  P E R  W E E K

I N F L U E N C E R

M A N A G E M E N T

5 - 8  P E R  M O N T H

M E T A

A D V E R T I S I N G 1 - 2

A D S  P E R  M O N T H



Social  Media Management

Profi le Update

Content Calendar

 Instagram Highlight covers

New Reel Covers

 Hashtag research

 Copywriting for posts

4 Posts weekly 

Stories daily + add to highlights

 Responding to comments and enquires 

Community engagement 

 Monthly reports to see where we can improve



Social  Media Management Overview
3 months in



3 Months In



Professional photography



Content overview



Instagram overview



Facebook overview



Ads



Happy hour ad



Influencers

We brought in 5-8 foodie influencers a month.

Content Creation:
Each influencer shares engaging posts on their social  media platforms, including Instagram, Facebook,
and TikTok. They use high-quality visuals and captivating captions to highlight their experience.

Collaboration Tagging:
Influencers tag the venue as a collaborator on their Instagram reels,  ensuring the content is also
featured on the venue's page. This amplif ies reach and builds the venue's own content l ibrary.

Audience Engagement:
Their posts introduce the venue to a diverse audience of foodies and locals who trust the influencer's
recommendations,  driving foot traffic and enquiries.

Google Review Boost:
To further enhance credibil ity,  each influencer leaves a detailed Google review about their
experience. This not only increases the venue's star rating but also improves online visibil ity,
making it  more attractive to potential  customers searching for dining options.



Influencer reels
Micro local influencers in Perth



Why have a social  media strategy?

Continue building a local fol lowing and grow customer loyalty

Attract new customers 

Fil l  more seats during quiet t imes

Increase spend when dining

A place to engage with followers 


